
COCAA21 Document 2: Tools Used to Affect Local Government 

1. Letter to editor-excellent for getting the community informed of concerns 

a. Check in advance to see how many words are allowed. 

b. If article is time sensitive, check for deadline for admission. 

c. Expect a call from the paper to verify that you sent the article. 

d. Don’t just call out politicians for bad behavior. If a politician does something well, write 

a letter to the editor congratulating the politician for his good decisions. 

e. If your editorial has wide appeal, submit it to as many newspapers as possible including 

any large city newspaper nearby. 

f. Subscribe to as many newspapers as you think appropriate so that you can see what is 

happening in your community and so that you can locate editorials that need rebutted. 

 

2. Articles-excellent for getting politicians informed of concerns. (Suggestion: Select articles on  

specific areas of Agenda 21, such as Wildlands Project, PPPs, etc. Then at each meeting give one 

of these topical articles to each politician at the meeting. In this way you steadily feed info. 

about Agenda 21 to the politicians without overwhelming them with too many ideas or too 

much paper at any given time. You may actually want to select all the various articles at the 

beginning of this process in order to create a logical sequence for delivery. 

a. Attempt to keep the article, if possible, no more that a front and back of a piece of 

paper. 

b. Attempt to find an article that is a focused as possible on the topic of choice. 

c. Be sure to put your contact information on the article. 

d. Might give copies to the audience. Never pass up an opportunity to teach! 

e. If you have a particularly good video you would like for the politicians to view (not over 

15 minutes), send this via e-mail. 

 

3. Citizen Comments- excellent for making sure that your target audience, the politicians, have 

heard your concerns (since you can’t be sure that they read the letter to the editor or any 

articles that you provided). The fact you are willing to come to the meeting and stand up and 

speak is a powerful message. It says you really care-more so that an e-mail or letter.  

a. Find out if comments are allowed at the meeting. 

b. If so, when in the meeting may you speak; is it very structured or more relaxed. For 

example a Pataskala City Council meeting is very structured. A citizen may speak for only 

5 minutes at the beginning and 3 minutes at the end of the meeting. Further, the council 

will not reply back to you at that meeting (or perhaps at all unless you persist after the 

meeting.) 

c. Don’t just call out politicians for bad behavior. If a politician does something well, make 

a big deal out of his good behavior. 

 

 



4. E-mails-excellent for creating a “paper trail” so that you can prove you had the conversation 

and on what day. Be aware that any e-mail you send is likely to be forwarded to other 

concerned parties.  

 

5. Blogs/Face book/Tweets- if you are techie, consider using technology to highlight Agenda 21 

policies in your to town, county, state, country-your choice. Excellent for reaching large 

numbers of people. 

 

 

6. Take out an advertisement in any or all of the local papers. It may be nothing more than…        

Do you wonder what is wrong with America? Find out at www.agenda21course.com (or 

whatever website you prefer). 

 

7. Make out a business card, which could say… Do you wonder what is wrong with America? Find 

out at www.agenda21course.com (or whatever website you prefer) . Then when you meet 

people, find an opportunity to make a comment like, “So what do you think of our federal 

government?” If they look pained, you can launch into a brief explanation of Agenda 21, and 

then hand them the card. DO NOT explain any more than enough to give them a sense of what 

Agenda 21 is, and enough to interest them. 

NO MATTER WHICH OF THE ABOVE YOU CHOOSE TO USE 

1. Be respectful. Don’t go into full blown attack mode-that is counterproductive. 

2. Choose your battles. Don’t try to fix everything at once. Target. 

3. Do a spell-check. Good grammar and spelling creates a positive impression. 

4. Stay on topic. Even if you are speaking (rather than writing), write out what you are going to say 

in advance-and before writing your speech or article, create an outline. That way you are less 

likely to “wander”-more likely to create a logical sequence of pertinent ideas designed to 

convince the politicians to take you and your topic serious. 

5. When creating e-mails, speeches, etc. consider the following. 

A. Who is your audience-general public, Republicans, women, etc.? 

B. What do you want your audience to learn? 

C.  What do you want your audience to feel (anger, concern, regret, etc.) 

D. How can you make your audience connect with your concern (i.e. how will it affect them?)? 

E. How, if possible, can you slip in a bit of humor, as humor “sells”? 

F. How can you slip in appropriate facts/documentation without burying the audience? 
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